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Global operations continued

Our US conference operations performed
particularly strongly in 2000 led by a
strong result from our Biomedical and
Pharmaceutical team. A new focus on the
information demands of early stage drug
discoveries and drug developers enabled
the group to build on its existing strength.

The US also saw strong results from
telecoms related conferences and
financial events drawing on the strength
of our domestic publishing presence
in that sector.
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Our Latin American operation,
headquartered in Brazil, also had a
successful year reaching significant

profitability in its fourth year of operation.

The Sao Paulo office ran 140 events,
12 of them outside Brazil. Average
delegate numbers were up almost 50%
reflecting the maturing of our business,
with events covering telecoms, energy,
HR, infrastructure, legal and finance.

Americas
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Euroforum, our European business,
had a very successful 2000 with
particular strength being shown by
our two largest companies in Germany
and The Netherlands. France showed
a marked improvement on the previous
year and achieved record profits.

Our smaller operations in the Nordic
countries which are still in start-up
phase grew modestly.

Euroforum Germany, which is based in
Disseldorf with an office in Frankfurt,
continues to go from strength to strength.
It produces a broad range of high quality
conferences and seminars in the German
speaking countries. Through its
exclusive co-operation with Handelsblatt —
the leading daily financial newspaper

in Germany — Euroforum is seen as the
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market leader in top management
conferences. Speakers included more
than 100 CEOs from top companies.

The healthy economy in The Netherlands
enabled us to grow our Dutch business by
25% in the year. The year saw us placing
increasing emphasis on branding our
annual conferences. We were also able

to strengthen our business through the
acquisition of Opleiding en Ontwikkeling,
an executive training business.

The Nordic events, both our own and
those we produce in co-operation with
Sweden’s leading financial newspaper,
Dagens Industri, were a great success.
The events were produced in English to
attract a broader audience within the
Nordic countries.
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